Selective distributio
limitation

Sales in online marketplaces 78%

Use of manufacturer images 31% | - - 91% YES “
) Sales in own online shop 28% ‘ :-ILI‘-

Advertising for own online shop 22% J’

Accusation sale of counterfeit items 8%

Chahe according to

German Cartel Office
| 105% p64% | 255%

o O <+

LESS NONE MORE

—

ir own shop

Consequences -

6% Innovation in online trading decreases

onsumers is no longer find goods

48% Price increase for consumers

Online survey conducted by Choice in eCommerce -
Initiative for diversity and innovation in online trading
(Project of the Federal Association for Online Trading
(BVOH)) in September / October 2014 n = 503

Multiple answers are possible. Without guarantee.
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Bundesverband Onlinehandel e.V. (BVOH) Association www.bvoh.de

Friedrichstr. 123, 10117 Berlin, Germany Initiative www.choice-in-ecommerce.org Bundesverband

F +4915121277007, M prothmann@bvoh.de Facebook  www.facebook.com/BVOHeV 0 F

The President Oliver Prothmann is sole representative. Twitter www.twitter.com/online_handel nllnehandel
eV




